
Making Sense of Segment Overlap
Analyzing the intersection of Demographics, Behaviors, and Psychographics 

among online shoppers.
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Demographic
Groups defined by age, gender, location, and income.

Psychographic + Behavior
Behavioral data intersecting with psychographic insights.

Psychographic
Categories reflecting interests, 

values, and lifestyle choices.

Behavior Driven
Segments based on purchase 
history and engagement 
patterns. 

Demographic + Behavior
Targeted behavior patterns within 
specific demographic groups.

Demographic +Psychographic
Demographic traits combined with 

interests and values.


